
31. Subject:  Integrity in Business

In biblical times, people didn’t use stone tablets to draft contracts or business deals.  Business

agreements were sealed with verbal promises.  Today, an oral agreement is also binding by law, but if

there is no witness to attest to the agreement it’s hard to prove in court.

As you face new opportunities or challenges, remember that you are an ambassador to a higher

purpose. Your role is to show the highest integrity in all facets of your life.  If you have employees, or

children, they will take note and know when you do right by them.

Your reputation is built on whether or not you keep your word.  Your brand is also a promise to commit

to certain levels of quality and service.  Establishing a brand also helps you make decisions on what to

offer your customers.  If you are tempted to introduce a cheaper ingredient into your brand, consider

what ramifications it has on your brand’s promise.

For example, let’s say you own a restaurant where your brand’s promise is to use local in-season

produce in offered menu items.  However, there are times when locally grown lettuce isn’t available.

How will using lettuce bought through the grocery, therefore not locally grown, impact your brand’s

promise?

Should you let patrons know that the lettuce isn’t available? Or should you just let it go?  After all, these

things happen and you just can’t stop serving salads because local lettuce isn’t available.

 Take Away

Does your business brand need re-evaluation?  Will you be able to live up to your brand’s promise or is it

at risk.


